KEEPING MMT
CLEAN AND SAFE

Keeping our community clean and safe is the cornerstone mission of the MVT CID. Clean streets are about more than
neighborhood beautification: they are also one of the strongest investments we can make toward community safety. Our stakeholders
already recognize this inseparable relationship and consistently reinforce that priority in the annual Neighborhood Perception Survey.
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CASE STUDY: MVT SAFETY COUNCIL
ISSUE

“In the past, the Property Managers Committee of the MVT CID has served as a valuable forum to address the needs and
challenges faced by property owners within the neighborhood. We believe that by more narrowly focusing this committee
and re-launching it as the Mount Vernon Triangle Safety Council we can create an improved platform from which to
discuss and solve public safety challenges.

“The MVT Safety Council, which will meet bi-monthly starting January 2017, will be led by Leon Johnson, the MVT CID’s
Director of Public Space Operations. It will provide ongoing, direct communication between our community and law
enforcement with the tangible goal of decreasing crime and increasing public safety within the MVT CID.”

— December 20, 2016 email to stakeholders from Kenyattah Robinson regarding launch of the MVT Safety Council
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—Public Safety = #1 of 7 priorities (overwhelming)
— Feel “Safe” or "Very Safe” = 49% of respondents
+ 2013 =41% of raspondents targeted publi
+ 2014 260% of respondints 0 the needs of Mount Vernon Triangle

I . 365 DAYS

Note: The baseline used for comparison purposes was January 25. Non-violent property crime, particularly in the categories of

theft and theft from auto, comprised the overwhelming majority of crime incidents included in the above metrics.



