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Resource Prioritization

Q17 Please select the four (4) MVT CID programmatic areas most important to you.

Public Safety

Cleanliness &
Landscaping

Business &
Retail...

Parks & Open
Space...

Homeless
Outreach

Transportation
& Mobility

Art, Cultural
Activation &...

Marketing &
Events
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Resource Prioritization (cont’d)

Q18 Of the four programmatic areas selected above, which do you believe is most in need
of prioritization?

PUbliE SafEt}r _

Homeless
Outreach

Parks & Open
Space...

Business &

Retail...

Transportation
& Mobility

Art, Cultural
Activation &...

Cleanliness &
Landscaping

Marketing &
Events
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Clean or Very Clean

100%

953%

90%

85%

80%

73%

70%

65%

60%

18%

18%

81%



Safe or Very Safe

80%
75%
70%
65%
60%
235%
30%
45%
40%
35%
30%

41%



Perceptions of Safety Over Time

Perceptions of Safety
(2014-2022)

100%
e ™ W W NN N ™ N
80%
710%
60%
50%
40%
30%
20%

10%
Gl}fz — [ - | —— _— [ - - -

2014 2015 2016 2017 2018 2019 2020 2021 2022M 2022

W Unsafe Moderately Safe Safe M Very Safe



Perceptions of Safety Over Time

Perceptions of Safety — Safe vs. Unsafe Only
(2014-2022)
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Clean Team Visibility
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74% 73%
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Civic Engagement & Community
Pride

70%

65%

60% >9%
0
55%
549
55% &
51%

49%
50% 47% 47% 47%

45%
399
40% &

35%
35% — 33%

30%



Open Space Availability

40%

35%

30%

25%

20%

15%

10%

5%

0%

25%

2016

27%

2017

24%

2018

30%

2019

34%

2020

22%

2021

27%

2022
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Open Space Preferences

Q24 Of the features and elements for green, open and public-use spaces within the MVT
CID that are most important to you, which is most important

Relaxation
(e.g., picni...

Dining (e.g.,
café, food...

Aesthetics
(e.g., publi...

Pet recreation
(e.g., dog...

Event space
8- I

Playing fields
X -

Children's
recreation...

10% 20% 30%% 407% 50% G0% T 0% alte  100%
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Open Space Preferences

Q23 Please choose up to four features and elements for green, open and public-use spaces
within the MVT CID that are most important to you

Relaxation
(e.g., picni...

Aesthetics
(e.g., publi...

Dining (e.g.,
café, food...

Event space
8- I

Pet recreation
(e.g., dog...

Playing fields
X -

Children's
recreation...

) 10% 20% 30%% 407% 50% G0% T 80% afte  100%
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FRESHFARM MVT Market

Q19 Are you familiar with the FRESHFARM MVT Market?
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FRESHFARM MVT Market (cont’'d)

Q20 How often do you attend the FRESHFARM MVT Market?
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FRESHFARM MVT Market (cont’'d)

Q21 How would you rate the breadth, quality and variety of products offered at the
FRESHFARM MVT Market?
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